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Tae Unrrep States Trape-MarKk Associatio 


522 Fifth Avenue, New York, N. Y. 


An Organization for the 
Protection of Trade-Marks and Trade Names 


The United States Trade-Mark Association, organized in 1878 and incorporated 
in 1887 as a non-profit organization under the laws of the State of New York, 
performs the following services for its members: 


LIBRARY OF TRADE-MARK INFORMATION 


During its sixty-four years of existence the Association has been accumulating compre- 
hensive records, files and a general library of information on trade-mark matters. Members or 
their counsel have access to these records at any time. 


DISTRIBUTION OF TRADE-MARK INFORMATION 


From the trade-mark data on hand and constantly being gathered on state, federal and foreign 
law enactments, rules and regulations of administrative bodies, court decisions, articles and 
addresses by authorities, the Association by means of its formal publications, such as “The Trade- 
Mark Reporter,” “Master Index and Digest to the Trade-Mark Reporter (1911-1936),” and 
frequent “Legal Reports,” distributes valuable and timely trade-mark information and discussion 
among its members. 


LEGISLATIVE ACTIVITIES 


In all cases where manufacturers are confronted by proposed state, federal or foreign trade- 
mark laws, rules and regulations of administrative bodies or laws deemed adverse to their 
interests, the Association places its facts and findings at the disposal of the trade-mark owners 
concerned so that they can point out to lawmakers and others the harmful features and effects of 
such measures. Conversely, the same procedure is followed for measures deemed beneficial and 
constructive. 


SPECIAL SERVICES 


In addition to the foregoing general services, the Association is prepared to perform various 
special services free for members, or at cost when outlays of money or unusual expenditures 
of the staff’s time are involved. 

These special services consist of investigations of fact, trade-mark searches, notifications, filing 
and publication of slogans and all similar matters which do not involve or imply the practice 
of law. 


SOUND POLICIES AND PRACTICES 


The activities of the Association are at all times planned and supervised by a strong Board 
of Directors composed of important trade-mark owners whose efforts are supplemented and 
guided by able committees composed of business men and trade-mark attorneys. This makes 
the Association’s services of exceptional value to members, 











v 


©cis 583739 


THE TRADE-MARK REPORTER 


Combined with the Bulletin of the United States Trade-Mark Association 


VoL. 33 FEBRUARY, 1943 


Part I 


TABLE OF CONTENTS 


Page 


PRESENT REGIME OF PAN-AMERICAN TRADE-MARK REGISTRA- 
TIONS 


NEW MEXICAN LAW ON INDUSTRIAL PROPERTY 


LICENSING OF TRADE-MARKS UNDER THE REGISTERED USER 
PROCEDURE 


UNFAIR COMPETITION IN CUBA 


NUMERALS ON REPAIR PARTS UNREGISTRABLE IN THE 
ARGENTINE 


TRADE SLOGANS 


Y 
Copyright, 1943 
by 


The United States Trade-Mark Association 


Entered as second-class matter March 20, 1917, at the Post Office at Burlington, Vermont, 
under the act of March 3, 1879 





EDITORIAL BOARD 


EBERHARD FABER, Chairman 

ARTHUR R. WENDELL, Vice Chairman 
STEPHEN P. Lapas, Editor-in-Chief 
Leon E. DANIELS, Managing Editor 


Contributing Editors 


James L. Brown SYLVESTER J. Lippy 
Isaac W. DiccEs Huco Mock 
Kari FENNING CHESTERFIELD S. OPPENHEIM 
Joun F. X. Finn Joun C. PEMBERTON 
Davin E. Grant Epwarp S. Rocers 
Mitton HANDLER Epmunp Dit Scortt 
A. E. JoHNsTon Harry SHULMAN 
HERBERT LANGNER Stewart L. WHITMAN 
Exttis W. LEAVENWORTH JoHN WoLFF 
SERGEI S. ZLINKOFF 


Foreign Collaborators 


Apams & ADAMS, Pretoria, South Africa 
TuHeEo. AKERMAN, Bucharest, Roumania 
Norwoop F. ALLMAN, Shanghai, China 

Botet & TERRERO, Caracas, Venezuela 

Josepu F. Brown, Rio de Janeiro, Brazil 
Henry CALDERA-PALLAIS, Managua, Nicaragua 
Yves D. Destoucues, Port-au-Prince, Haiti 
Rosert B. Hitt, Mexico City, Mexico 

EpmMunp Hunt & Company, Glasgow, Scotland 
Sir Ws. S. Jarratt, London, England 

Ceci: C. Kent, Winnipeg, Canada 

Dr. V. Kisovec, Belgrade, Jugoslavia 

Dr. JAQuEs Le Fort, Geneva, Switzerland 
Epwin Macri-OvERrEND, Cairo, Egypt 
Osxicapo & Co., Buenos Aires, Argentina 
Paso J. Ortva, Havana, Cuba 

E. Patrinos, Athens, Greece 

ALFrep V. Puyo, Peru 

Jos&é Joaquin Perez, Bogota, Colombia 
Remrry & Son, Calcutta, India 

FEpERICO VILLASECA & Co., Santiago, Chile 

Dr. MARTIN WASSERMAN Buenos Aires, Argentina 





PAN-AMERICAN TRADE-MARK REGISTRATIONS 


PART I 


PRESENT REGIME OF PAN-AMERICAN TRADE-MARK 
REGISTRATIONS 


Our members are well aware of the system of registration of trade-marks at the 
Inter-American Bureau of Havana. This Bureau operates at the present time under 
the stipulations of two conventions, the Santiago Convention of 1923 and the Proto- 
col for Inter-American Registration of Trade-Marks of 1929. Most of the countries 
to which the Pan-American registration now extends have ratified the Protocol of 
1929, but some of them are still bound by the Convention of 1923. The Bureau 
of Havana considers both Conventions as effective in so far as its operations are 
concerned. There is also in effect the Buenos Aires Convention of 1910, but there 
are serious doubts as to whether the countries that have ratified this Convention con- 
sider themselves bound to admit the protection of Pan-American registrations. 


Accordingly, the countries to which the Pan-American registration now extends 
are the following :* 


Brazil Haiti Paraguay 
Cuba Honduras Peru 
Dominican Republic Panama 


Honduras was not a party to the Pan-American Convention of 1923. Accordingly, 
registrations effected at the Inter-American Bureau of Havana prior to November 29, 1935, 


do not extend to Honduras, but renewals of such registrations may now be extended to 
Honduras as original registratians. 


While Paraguay has ratified the 1923 Convention, and the Inter-American 
3ureau has for a long time communicated Pan-American registrations to that coun- 
try, in recent years the Bureau has expressd serious doubts as to the effectiveness of 
Pan-American registrations in so far as Paraguay is concerned. We are advised 
by the Bureau that Paraguay has systematically ignored all communications from 
the Havana Bureau and has never acknowledged such communications or taken 
any action in respect thereto, so far as the Bureau knows. Under the circumstances, 
the Bureau is specifically requesting all applicants to advise it explicitly whether 
they desire the Bureau to communicate a Pan-American registration to Paraguay. 
If such an explicit request is made, the Havana Bureau will communicate a Pan- 
American registration to Paraguay, but it makes all reservations as to the effective- 
ness of the communication and the acquisition of any protection under such registra- 
tion in Paraguay. 
Prior to the present war the procedure of the Havana Bureau called for the pay- 
ment to it, in addition to its fee of $50.00, of the Government fees payable to each 


*In a letter dated September 29, 1942, addressed to Mr. George Benjamin by the Director of 
the Inter-American Bureau of Havana, it is stated that Ecuador ond Uruguay admit Inter- 
American registrations under the Convention of 1910. Our early information heretofore has 
been that these countries do not recognize Inter-American registrations. 
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of the countries to which the Pan-American registration is extended, and the Bureau 
transferred such fees to each Government. At the present time the Havana Bureau 
requests that the Government fees for each country be paid by special drafts 
payable to the order of the respective offices of each country concerned. 

Inter-American registrations at the Bureau of Havana must, under the Con- 
vention, be applied for by American nationals through the United States Patent 
Office which issues a certified copy of the United States registration and sends to 
the Havana Bureau all documents, drafts of payment of fees, electros, prints of the 
trade-mark, etc. 

The important advantage of an Inter-American registration through the Havana 
Bureau is that of saving of expense. The registration in each of the countries to 
which the Pan-American registration extends is secured through payment of the 
Government fee called for by each country, and therefore the trade-mark owner is 
saved the expense of local attorneys’ fees and forwarding fees. As against this 
advantage, however, there are certain disadvantages as compared to individual local 
registrations in the particular countries where protection of the mark is sought. 
Some of these may be briefly stated: 


1. On applying directly for registration of a trade-mark in each American re- 
public, it is possible to make a prior search as to the existence of an anticipation, and 
thus avoid the expense of filing. This search is not available in the case of an Inter- 
American registration. 

2. Each American republic has its own classification of goods, generally different 
from the United States Patent Office classification. When filing directly in each 
country the owner of the mark is able to register in the class which he chooses and 
which is deemed to afford the broadest protection to him, whereas, upon filing 
through the Havana Bureau, the matter of classification is left to the discretion and 
judgment of the officials of the local Patent Office, since the owner is not represented 
before such Office. 

3. Registration through the Havana Bureau is based on the corresponding United 
States registration and therefore the registration obtained in the countries to which 
the Pan-American registration extends will be for the form of the mark and the 
description of goods shown in the United States registration. On the contrary, 
when proceeding directly in each country the owner of the mark may register for 
the form he deems best for the requirements of the particular country, and may 
register in respect to a long list of goods or a broad designation of goods, in order 
to obtain a broader scope of protection for his mark. 

4. By direct registration in each country and the consequent filing of a power of 
attorney by a local attorney, the advantage is obtained by the American owner of a 
trade-mark that such attorney may act in cases where rights may be lost by delay. 
For instance, the periods for opposition against an infringing trade-mark application 
in most American Republics are very short, and unless a local attorney is available 
with a power of attorney on record, it may be difficult for the owner to file a timely 
opposition, especially in the present period of mail delays. 
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American owners of trade-marks should consider all these factors, and decide, 
with the advice of their counsel, whether, in a particular case, they consider it worth 
while to register directly in each of the countries concerned or through the Havana 
Inter-American Bureau. Whatever may be the decision with respect to new Inter- 
American registrations, it seems advisable that existing Inter-American registrations 
be maintained by renewal in order to preserve existing priorities. In other words, 
those trade-mark owners who have already registered through the Inter-American 
Bureau may consider it advisable to renew their registrations before expiration, so 
that they may maintain the rights which they have in the countries concerned from 
the date of the original Inter-American registration. 

Pan-American registrations obtained under the Conventions of 1919 or 1923 
endure for the term of the corresponding United States registration. Accordingly, 
such Pan-American registrations should be renewed prior to the expiration of the 
United States registration, and as soon as renewal of such registration in the United 
States Patent Office has been applied for. Under the procedure of the Protocol 
of 1929, each of the countries to which Pan-American registration extends issues 
its own individual certificate in addition to the certificate of Pan-American regis- 
tration issued by the Inter-American Bureau of Havana. These certificates are 
for the term prevailing in the particular country for national registrations. Thus, 
the Pan-American registration will be effective for fifteen years in Cuba and Brazil; 
for ten years in Peru, Panama, Paraguay and Honduras; and for twenty years in 
the Dominican Republic and Haiti. 


NEW MEXICAN LAW ON INDUSTRIAL PROPERTY 


A new law on Industrial Property was promulgated in Mexico on December 31, 
1942, and became effective on January 1, 1943. 

This law replaces the two separate Acts, the Law of Patents and the Law of 
Trade- Marks of 1928, which were in force since January 1, 1929. In most respects, 
the new Law on Industrial Property incorporates the provisions of the Acts of 1928. 
However, it contains new provisions constituting important amendments of the 
previous law. With respect to trade-marks, these amendments are as follows: 


ASSOCIATION OF TRADE-MARKS 


Article 103.—The Patent Office is empowered to declare a trade-mark filed for 
registration as associated with a previous identical or similar mark of the same owner 
for identical or similar articles. 


Under Article 175 an associated trade-mark cannot be assigned without trans- 
ferring the mark to which this is associated. 


UNREGISTRABLE TRADE-MARKS 


Article 105.—The Law prohibits registration of foreign words of living languages 


when destined to cover articles manufactured in Mexico, or in any other Spanish- 
speaking country. 
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The law excludes from registration geographical terms and names or adjectives 
indicating origin of products. 


OPPOSITION 


Article 105.—The previous régime is continued to the effect that applications 
are not published for opposition. The Office will invite owners of prior registra- 
tions to oppose an application when the similarity to a previous registration is not 
such as to cause the Patent Office to reject the new mark ex-officio. 


EXPIRED OR FORFEITED TRADE-MARKS 


Articles 107 and ff.—Under the old law, when a trade-mark expired by reason of 
non-renewal or became forfeited by reason of non-user, it became public property 
and no one including the owner thereof could ever re-register such mark. This has 
now been changed. First, such expiration or forfeiture will not affect the validity 
of subsequent registrations for the same or a similar mark obtained by the owner 
thereof. Secondly, expired or forfeited marks may be re-registered within two 
years from such expiration or forfeiture by the prior owner or by any other person. 


FORMALITIES OF REGISTRATION 


Article 116—An applicant must state the date of the first use of his mark. 
This declaration cannot be modified subsequently. If the mark has not been used 
previously, the date of application in Mexico shall be deemed to be the date of first 
use. 

Powers of Attorney for applications need not be legalized. 


TERM OF REGISTRATION 


Article 132.—Under the old law, the term of registration was twenty years. 
Under the new law it is ten years from the date of filing in Mexico. 


ALTERATION OF TRADE-MARKS 


Article 140.—The mark must be used in the form in which it has been registered. 
Any modification of its constitutive elements will entail a new registration, provided 
that modifications which do not alter or affect the identity of the trade-mark or 
which merely refer to the dimensions or material on which the mark is reproduced 
are not taken into account. 


MARKING PROVISIONS 


Article 141 and ff.—All marks registered in Mexico must bear the marking 
“Marca Registrada” or the abbreviation “Marca Reg.” No other legend, trans- 
lation, or abbreviation shall be permitted with the exception of “Marca Ind. Reg.” 
when referring to a mark registered under a law prior to 1928. 

The location of the factory or establishment must also be affixed. On articles 
manufactured or elaborated in Mexico, the legend “Hecho en Mexico” or “Elaborado 
en Mexico” must be affixed. This marking shall be affixed upon the products or 
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articles and only in case these do not lend themselves to such marking, the same may 
be affixed on the boxes, packages or containers of the articles. 

Articles of foreign origin sold in Mexico with trade-marks when using legends 
indicating registration must specify the country where registration was made if in 
fact there is no registration in Mexico. 


Co-OWNERSHIP OF TRADE-MARKS 


Article 158.—When more than one person has an interest in a trade-mark by 
reason of industrial or commercial relations existing between them they may be 
registered as co-owners of the trade-mark. 


REGISTERED USERS 


Article 160 and ff—Whenever there is an agreement between persons providing 
for the use of the same processes and technical formulae and equivalence of manu- 
factured products, it is permitted for such persons to make simultaneous use of the 
same trade-mark as authorized or registered users of the same. Provision is made 
for the registration of such user as a registered user. Such use by the licensee is 
deemed as use by the owner of the trade-mark for the purpose of the law. Further- 


more, the registered user may take steps against infringements of the trade-mark in 
his own name. 


RENEWAL OF TRADE-MARKS 


Article 170.—Under the old law a period of grace of three years was given for 
the renewal of an expired registration. This is now reduced to two years. 


CANCELLATION OF REGISTRATIONS 


Article 200.—Since no publication of applications is made for opposition by prior 
owners, the only remedy available is cancellation proceedings. A prior user may 
cancel an infringing registration within three years from the publication of such 
registration. The same term is now available to the owner of a prior registration 
instead of a term of five years under the old law. 


A prior user who has used his trade-mark continuously prior to the registration 
by another person and has continued such use for more than three years subsequent 
to the date of the publication of such registration may continue such use as a con- 
current user without the right, however, to also register the mark in his name. 

If the infringing registration was obtained by the agent or representative in 
Mexico of the owner of a foreign mark without the explicit consent of such owner, 
such registration may be annulled, as it is presumed to have been obtained in bad 
faith. 


NON-USER OF TRADE-MARKS 


Articles 171 and 206.—The present law enacts the provisions of the previous law 
to the effect that a mark which has not been used for five years may be declared 
forfeited. This may be prevented by the registrant’s filing a statement of non-user 
with the Mexican Patent Office. If the Office is advised that the use of a mark has 
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been discontinued for more than five years, it will publish a notice in the Official 
Gazette and will communicate the same to the owner at his last domicile as shown 
by the register. If the owner does not object within three months subsequent to 
the publication, the mark will be declared forfeited. 


TRANSITORY PROVISIONS 


Article 1—Marks registered under previous laws and in effect at the time of the 
coming into effect of the present law on January 1, 1943, will remain valid for the 
term granted. 

Article 3.—Marks registered under the laws of 1889 and 1903 which continue to 
be used but which have not been renewed before the expiration of twenty years from 
the date of registration, may be renewed during a period of five years from January 
1, 1943. When no such renewal has been applied for, such registration shall be 
deemed forfeited. 

Article 18.—Applications pending on January 1, 1943, will be governed by the 
prior law, but the applicants have the option to seek the application of the provisions 
of the new law. 

Article 19—A term of one year is granted to registrants to comply with the 
above indicated provisions on marking. 


PATENTS AND DESIGNS 


The new law practically copies the provisions of the law of 1928 with the ex- 
ception of one amendment. The term of patents is now fifteen years, instead 
of twenty years under the old law. 


FEES AND TAXES 


These have been substantially increased, as per Tariff attacher to the Regulations. 


LICENSING OF TRADE-MARKS UNDER THE REGISTERED USER 
PROCEDURE 


One of the most interesting provisions of the new Mexican Law on Industrial 
Property, reported in the preceding article, is that of Article 160 establishing the 
procedure of Registered User of Trade-Marks. The law provides that, when there 
is an agreement between individuals or corporations for the use of the same processes 
and formulas insuring that the products manufactured by both shall be equivalent, 
such persons or corporations may use the same trade-mark as authorized or registered 
users of the same. “Equivalence” under the law means that the products have the 
same aspect and the same nature. The person licensed or authorized by the owner 
of the mark to use the same may be registered in the Trade-Mark Register as user 
of such mark with respect to all or some of the products covered by the registration. 
Such registration will indicate the conditions and restrictions of the agreement be- 
tween the parties. The law does not require that the license shall be registered, but, 
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when registered, the use of the mark by the licensee shall be deemed to be tantamount 
to user by the owner with respect to the requirements of the law. Moreover, the 
registered user will be able to initiate action on his own behalf against infringements 
of the trade-mark. The requirements of registration are specifically provided by 
the law. The Patent Office will have power to decide in each case whether registra- 
tion of the user shall be permitted, bearing in mind the interest of the public. 

These provisions of the Mexican law are undoubtedly inspired by the registered 
user provisions of the British Trade-Mark Act of 1938. Until recently, the British 
Act was followed in amendments of the trade-mark laws enacted in New Zealand, 
Straits Settlements and India. Registered users in Great Britain may also be recorded 
in certain British colonies, such as Aden, British Honduras, Grenada and St. Lucia. 
It is quite likely that this procedure will be adopted in the majority of the British 
countries after the war and it is probable that it will be followed in other countries 
as well. This development of the law purports to do away with the old rule, par- 
ticularly in British countries, according to which the licensing of a trade-mark was 
repugnant to the law. This was still governed by the old conception of trade-marks 
as designating goods which the owner of the mark manufactured or sold, or as indi- 
cating origin and ownership of the goods. The modern conception is that the mark 
indicates not that an article comes from a definite or particular source but that it 
emanates from the same source or has reached the consumer through the same 
channels as certain other articles that have already given the consumer satisfaction 
and that bore the same mark. The licensing of a trade-mark at the present time 
should be governed by the inquiry alone of whether it will act to the detriment of the 
public by resulting in deception and confusion. This is precisely the basis of the 
registered user provisions of the British Act of 1938, and it is the same theory 
that the Mexican law follows. 

In all of the Latin-American republics, the prevailing theory of trade-marks 
allows the licensing of a trade-mark by its proprietor. There are no legal provisions 
at the present time restricting license, although if the question arose it is likely that 
the courts in some of these countries would consider the public interest and whether 
this is being injured in any particular case. It would not be surprising to see 
several Latin-American republics in this hemisphere following the Mexican pre- 
cedent of the registered user provisions. 


UNFAIR COMPETITION IN CUBA 


The Cuban Industrial Property Law of April 11, 1936, contains for the first 
time a provision against unfair competition. The definition of the law is that unfair 
competition ‘“‘shall be understood to be acts having for their object the creation of an 
impression that the products or commercial activities of a merchant, agriculturist, 
manufacturer or professional correspond to another, whether it be by employing pub- 
licity, printed matter, means of distribution and transportation, or others that are 
customary in commerce; as also by false descriptions of the products with respect 
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to their nature, quality and utility, and the use of industrial awards and recom- 
penses that have not been truly obtained, and in general, every act contrary to com- 
mercial good faith and to the normal and honest development of mercantile busi- 
ness.” 


The law makes of unfair competition a misdemeanor, and also allows an action 
for damages. 

A series of decisions of the President of the Republic of Cuba, who acts as an 
appellate authority from decisions of the Patent Office, has recently established the 
principle that the provision on unfair competition may be availed of in an opposition 
proceeding. The latest decision of this kind is in a case where a firm in Havana 
applied in the Cuban Patent Office for registration of the trade-mark “Gelo-Disques” 
in respect of pharmaceutical products in Class 6. The application was opposed by 
General Foods Corporation on the basis of their prior registration of the famous 
trade-mark “Jell-O” in respect of a gelatine dessert, in Class 34. Despite the differ- 
ence in the classification of the goods, the Patent Office upheld the opposition and 
rejected the “Gelo-Disques” application. The decision reads as follows: 


There exists phonetic similarity likely to cause confusion in the mind of the consumer 
between the name Gelo-Disques applied for by the applicant and the trade-mark Jell-O 
registered in the name of General Foods Corporation under No. 48838. Furthermore, the 
trade-mark Jell-O enjoys a great popularity as.a result of intense advertising by its owner, 
so that unfair competition would be created by the use of the mark Gelo-Disques since, 
although one applies to pharmaceutical products and the other to a food product with a 
gelatine base, the public might be led to believe that both are products made by the 
same person, and the mark of the applicant would enjoy the reputation created by the 
intense commercial advertising of the opposer. 

Reference is made here to the many decisions of the Honorable President of the 
Republic which take into account the provisions of Article 240 of the Law of Industrial 


Property, and reject applications for names identical with, or similar to those which have 
a great commercial reputation. 


It would seem that these decisions of the Cuban trade-mark authorities show a 


healthy development of the Industrial Property Law, keeping pace with the present 
needs of commercial life. 


NUMERALS ON REPAIR PARTS UNREGISTRABLE IN THE 
ARGENTINE 


A decision of the Argentine Federal Court, handed down on October 30, 1942, is 
of more than ordinary interest to American exporters in that the applicant for regis- 
tration was a Minneapolis manufacturer and the decisions cited against the applica- 
tion were those handed down by United States courts. 

The applicant, Minneapolis Moline Power Implement Company, applied to regis- 
ter the notations “D. W. 142,” “D. W. 162,” “Q. 142” and “Q. 122” as trade-marks 
for agricultural machinery and parts thereof in Class 5. The application was 
opposed by certain Argentine dealers in the goods concerned on the ground that the 
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said designations were common to the trade and hence not subject to exclusive 
appropriation. 

In deciding the case the court remarked that the right to register distinctive letters 
or numerals as trade-marks was not involved, this being permitted under Article 1 
of the law ; nor was the fact that the applicant was one of the largest producers in its 
field held relevant. The main question was whether the notations were adapted to, 
and actually did distinguish applicant’s goods. 

In this connection the court commented as follows: 


In the branch of commerce having to do with agricultural machinery are found the 
“original producer” and the “independent manufacturer,” both competing lawfully and to 
the advantage of the consumer in respect to the price and quality of the product. The 
“original producer” makes complete machine and repair parts, which it protects and guar- 
antees by its own marks (in the present case, by the word “Moline”), besides designating 
the parts by letters and numbers which serve to identify them. The “independent dealer,” 
on the other hand, makes only repair parts adaptable to such machines, each bearing his 
own mark, such as “Star,” “Cross,” etc., but defining the parts by means of the same 
letters and numbers. These letters and numbers, therefore, have thus been converted into 
a convenient nomenclature which has become general and universal, and common to both 
industries, so that manufacturers, distributors and purchasers make use of it to indicate 
with brevity and precision the particular characteristics of the various parts of the 
machines. This is evident from the catalogs of American and European manufacturers 
and dealers, as well as from the bulletins of the various national Chambers of Com- 
merce. ... It thus appears that these symbols lack novelty .... and it would, therefore, 
not be fitting to grant applicant the right to their exclusive use. ... to the detriment of so 
important a branch of Argentine industry or agriculture. 


As already stated, the court grounded its conclusions on numerous decisions of 
United States Court on the same question,* a procedure which is somewhat unusual 
but, in this case, well chosen, as it refuted applicant’s argument by an appeal to the 
jurisprudence of his own country. 

The application was, accordingly, rejected, with cost.’ 


* Deering Harvester Co. v. Whitman & Barnes Mfg. Co., 91 Fed. Rep. 376; Moline Plow Co. 
v. Omaha Iron Stove Co., 235 Fed. 519 [6 T. M. Rep. 553]; Candee, Swan & Co. v. Deer & Coa., 
5 Am. Rep. 125; Columbia Mill Co. v. Alcorn, 150 Sup. 1144; Denison Mfg. Co. v. Sharf Tag, 
Label & Box Co., 135 Fed. 625; Wolf Bros. v. Hamilton-Brown Shoe Co., 165 Fed. 413 [3 T.-M. 
Rep. 415] ; Stevens Linen Works v. William & John Don & Co., 121 Fed. 171; Keller v. Chicago 
Pneumatic Tool Co., 398 Fed. 52 [13 T.-M. Rep. 393]. 

1. Minneapolis Moline Power Implement Co. v. Hellen & Co., Patentes y Marcas, October, 
1942, p. 483. 
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TRADE SLOGANS 


In accordance with long established custom, we publish below trade slogans sent 
in by our members in order to place on record their claim of ownership and use. 
This service is rendered without charge to regular members of the Association. 


“A Word to the Wives is Sufficient’—Hearst Magazine, Inc. 
“All There is in Bearings”—The Timken Roller Bearing Co. 








